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What You’ll Hear Today:

✓Why Native

✓Native for Performance

✓ You Already Have the Creatives Available

✓Native as a Social Alternative

✓Quality & Scale



Source: US Native Programmatic Digital Display Ad Spending, 2019-2021, eMarketer August 2020



Why Native



Native Study
Why Consumers Appreciate Native
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Not All Native is Created Equal
The design of Native Placement Types varies and each offer unique user experiences

In-Article Native In-Feed Native

RecommendationPeripheral



In-Feed Native has the 
highest CTR 

among native formats

In-Ad Native, gets 
only about 1/10th of the CTR 

of in-feed

Performance differs by placement type



You Already Have the Creatives
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Cinemagraph Carousel Window

TripleLift Native Formats

Image Scroll

Best for:
Engagement & Brand 
Awareness, CTR, 
Viewability

Best for:
Engagement, CTR,
Brand Lift

Best for:
Increasing Traffic/Brand 
Awareness, CTR, Brand 
Lift, Cost per Action

Best for:
Engagement and Product 
Sales, CTR, Sales Lift

Best for:
Engagement & Brand 
Awareness, CTR, 
Viewability



NATIVE AS A SOCIAL ALTERNATIVE



Creative Comparisons

Facebook TripleLift via 
Basis

Headline CaptionLogo Call To Action

JPG or PNG files File Type JPG or PNG files

1080 x1080px

Recommended

Resolution

500 x 500 px to 1200 

x 1200 px

Recommended

1.91:1 to 1:1 Image Ratio 1:91:1

25 Characters Headline 30 Characters

30 Characters Caption 200 Characters

Yes URL Yes



16:9 to 9:16 Video Ratio 16:9, 4:3, or square

Highest

resolution that meets file 

size and ratio limits

Resolution
Up to 1920x1080 

(1080p) 

Minimum 1 second 

Maximum 241 minutes
Video Length

No limit

*6-30 seconds

is recommended

Minimum 1MB

Maximum 26GB
Video Size

We support specs for all 

major ad servers & DSP's

Yes URL Yes

Creative Comparisons

Facebook

Headline CaptionLogo Call To Action

TripleLift via 
Basis



Native Exceeds Social Success

TripleLift offers tools to help marketers make decisions that align with their
brand’s ethos, messaging, and as always: performance goals. Our 100% direct
relationships with our massive publisher network means you don’t need to
compromise scale and reach for quality.

Native Outperforms Social

-76%
TripleLift CPM vs. 
Facebook News Feed

+.06%
TripleLift CTR vs. Facebook 
Right Hand Rail Placement

-85%
TripleLift Cost per Click vs. 
Instagram News Feed

-37%
TripleLift Cost per Click vs. 
Facebook News Feed

-57%
TripleLift average CPM vs. 
Twitter Ads

-36%
TripleLift CPM vs. 
Pinterest Ads

Headline CaptionLogo Call To Action

Facebook

TripleLift



+ Repurpose existing social creative 
assets for Native activation

+ Get more mileage out of image, 
video, and custom creative formats 

+ Activate via existing DSP workflows 
for Native and Display

+ Use your DSP’s full suite of targeting 
and reporting capabilities to 
optimize 

+ Campaign delivery via direct 
publisher relationships only

+ Leverage preferred 3rd party brand 
safety vendors

+ Use deals to target exclusively 
premium publishers

1 2 3Use Existing Creative Deliver Brand Safety Activate Seamlessly



DEALS



Placement-Level Optimization 

70% Viewability Placement

50% 
Viewability 
Placement

TripleLift’s offers platform-wide 
optimization at the placement-level, 
which is more granular and efficient than 
domain-level optimized deals, whitelists or 
blacklists. 

Instead of removing an entire site, 
TripleLift optimizes by placement to 
provide access to highly performant
placements. 

What this looks like

The deals are refreshed to 
reflect only the most 
performant placements. 

20% Viewability Placement

Domain Viewability 
might average ~50%



Case Study: Viewability Display Deals Out-Perform the Open Exchange

We conducted a series of tests and utilized two leading 
ad verification partners. These tests were designed to 
compare the OE (without viewability qualifiers) against 
TripleLift’s Viewability Deals, which package viewable 
inventory at the placement level.

Imagine being absolutely certain your target
audience will see your campaign—without
compromising your CPM. TripleLift wanted
to prove the incremental value of our High
Viewability Display Deals over buying through 
the open exchange. 

GOALS
TripleLift’s High Viewability for Display Deals proved to have a 42% lower 
Viewable CPM (vCPM) at $1.78 than targeting through the OE, which yielded 
a $3.15 vCPM. To understand the incremental value this brings, let’s put that 
42% difference into practical application:

TACTICS

RESULTS

For a $100k campaign, nearly 25MM imp were left on the table when buying 
on the OE — which amounts to ~$77k! This is because without viewability 
targeting, the OE was only able to garner a 45% viewability rate compared to 
TripleLift Deal IDs’ 77%. Deals  results in more reach, efficiency and 
directness and also garnered more clicks reaching a more qualified and 
engaged audience.



Activating Deals Within Basis



QUALITY & SCALE



Direct Supply



Questions?
THANK YOU


